
 

The wider impact of the new domain names 

 
Summary 
This month marks a further step in the evolution of the way we all use the internet.  A new 
breed of gTLD (Generic Top Level Domain) is being introduced which will eventually extend 
the current number of 22 to many thousands.   

On 13 June 2012 the Internet Corporation for Assigned Names and Numbers (ICANN) 
announced those who have applied for the new gTLDs and what they have applied for.   

This is not just an important development for those applying for the new gTLDs but all 
businesses, irrespective of size, which have a presence on the internet. 

What is a gTLD? 
This is what comes after the final dot in, for example, www.russell-cooke.com.  It is also 
more conveniently termed the extension.  All internet users are familiar with extensions such 
as .com and .gov and around 50,000 domain names go live every day but soon registrants 
will have a far greater variety to choose from such as .brand and in effect .anything.  

Reasons for the development 
Many argue that with only 22 extensions and the dominance of .com the options available to 
new generations of entrepreneurs are too limited as the existing space is overcrowded as 
hundreds of millions of domains are already registered. The result is that newcomers to the 
registration process are left with very few options.  Supporters of the new system, which has 
the aim of eventually having extensions in almost any word in any language, claim it will 
foster innovation and allow creative companies to differentiate themselves more from their 
competitors 

Advocates for the development point out that the current system allows fraudsters to 
frequently masquerade as trustworthy entities to acquire personal information, and more.  By 
the addition of a simple hyphen or alteration to the spelling, a domain name registered with 
fraudulent intent can look very similar to the real article.  Due to the sheer number of 
registered domains, policing the internet is very difficult and under the current system a 
disingenuous domain and that of a trusted institution is likely to end in .com making it difficult 
for the public to immediately differentiate between the two.  Under the new system a greater 
degree of industry regulation is anticipated.  For example the American Bankers Association 
(ABA) and the Financial Services Roundtable have applied to register .bank and .insurance 
on behalf of the financial services industry.  If awarded to the industry backed groups any 
firm that seeks to use .bank or .insurance will face a strict vetting procedure.  The ABA and 
Financial Services Roundtable were initially against the new extensions but like many other 
groups have taken the pragmatic approach that if they are going to be introduced it is better 
that the industry takes the lead to ensure they retain an element of control. 

Critics of the new system however claim that people are familiar with the current extensions 
and the developments are an unnecessary and expensive burden on businesses.  They also 
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question whether, if not properly controlled, the new extensions could give an even greater 
veneer of credibility to fraudsters than the current system. 

How much will the new extensions cost? 
The cost of applying for the new extensions will preclude many smaller businesses from 
applying as the application fee is $185,000, plus there will be further operating costs of 
around $25,000 a year.  It is at this stage arguably the preserve of the larger brands but 
smaller firms should consider a strategy as publically available extensions are likely to be 
introduced.   

Brand protection 
While the registration process will predominantly be left to the larger entities, smaller 
businesses have an active part to play in protecting their brands.  It is vital that companies of 
any size monitor all new extension applications for improper use of their trademarks and 
other rights.  The formal objection period for the current crop of applications has now started 
and is expected to be open for around 7 months.  Objections will be considered by the World 
Intellectual Property Organisation (WIPO) which has set out a range of objection procedures. 

If a business believes an application infringes its rights it should file an objection as soon as 
possible as it will be more difficult to do so after the extension has been approved and is 
active. ICANN will not be notifying trademark owners if an application potentially infringes 
their trademark but is instead putting the onus on right holders to take the initiative, monitor 
the details of the applications they are publishing and follow the set procedures to register a 
complaint. 

It is impossible to predict the future of the new extensions but, given the level of investment 
by the market leading companies, it is highly likely that they are here to stay.  Businesses of 
all sizes must protect their position and ensure that their rights are safeguarded during the 
formal objection process.   
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